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1. About TOTO 0

4 Company name TOTOM%HK &4 (TOTO LTD.)

& Established May 15, 2917

€ No of Employees 24, 159 (as of September2010)

‘ Sales sales: JPY4, 335mil. profit : JPY 1 38mil. (2010)
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1 About TOTO: Its history of promoting culture of I|fBOTO

KE R4
M Established in1904as Nippon Toki Goumei kaishafE

(Currenly Noritake Company Limited)

BIn 1912 The Okura father and son invested their own funds to ¢
ceramics research institute

HMIn 1914 manufactured Japan’ s first sitting style toilet bowl.

In selecting the location for the manufacturing factory,

*Coal and clay ceramic raw materials were easily found in
Chikuho, Korea and Amakusa

*Located near Moji Port, which was convenient for export to
China and other Asian countries

For the above reasons, Kokura, Kita!y‘ushu was selected

BIh 1917 established ;'oyo Toki Company %E“??E,ﬁ%%’

The company name reflects their will to expand into
the Asia market

Copyright © TOTO LTD. All Rights Reserved 3



1. About TOTO: Its history of promoting culture ofrlifeo

B Succeeding the founder’ s will

Company creed

Established in 1962
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Predecessor’ s words were made into a
corporate creed

[ Offer healthy and cultural lifestyles |l Improve people’s cultural lifestyles].

and [ to spread the use of sanitary ceramics will contribute to the development
of the society Jwas the strong will behind establishment of the company
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1. About TOTO TOTO

B Main Products

Toilet Bathroom/Kitchen Tiles, Ceramics

3 \ SN Photocatalytic tiles
» 5‘ | Hydrotect coat
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1. About TOTO TOTO

"WOverseas Offices_, (201144 F17)
A :Subsidiary ig%ﬁg‘%g%g?ﬁgg*%%%ﬁ) Sales offices 14 in 12 countries
B :Business Office R iEE (4L 21) APR/A T (A EL ) Production Sites17 in 9 countries
@ : Affiliate R (KE)BRA R (EESL)

S g 58 ) g MREMEEREAT (AESH) USA
REEREEEAR | (b ARAR LR TOTO USA.INC.
$g$g/*ENY b HEHes (EM) BRA T (EES4) (- IRFERAL)
urope Gm B (E8) HIRAT GRFEL4)
(AR5t - #irE =) B9 RARA B (£ ES) MEXICO
TOTO Germany GmbH BFAIF S A ARHE AR AT (BESit) TOTO MEXICO,
(EERA) Yo
| " J . €33
TOTO KOREA LTD. (BRE&#t) A
UAE A A_,
RN EZEFRT O TAIWAN
INDIA Ii. l | _A h u/%ilﬁﬂx’f \ﬁBE/\—J (EEF H&Jbﬁ*i)
TOTO India Industries Pri BRAZIL
o (';&%‘g;;’s jyate O PVHl'—leJ%E_; TOTO Do Brasil Distribuicao
?'J—E"%Fﬁ —7&KF e Comercio, Ltda. (BRFE£%1)
THAILAND INDONESIA T—A
SIAM SANITARY WARE CO.LTD(B8:&E&%t) B RYA TOTO INDONESIA(E&E *i)
THE SIAM SANITARY FITTINGS CO.LTD (B§:E£%t) SINGAPORE
INOATEEFRR TOTO Asia Oceania Pte.Ltd (BR5E-#fEE%t)
VIETNAM L_MALAYSIA
TOTO VIETNAM CO.LTD (&£ - BRE<L41) TOTO MALAYSIA SDN.BHD. (& E£4t)
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2. TOTO Group’s Commitment to the Environmentroro

TOTO s vision toward environmental contribution

Because it is used every day...
'l , | ’ 3

du.. et

TOTO GREEN CHALLENGE

Ensuring a_comfortable living environment at the
same time contributing to global environment,

| Products/Services ’
Creation ’ Social contribution ’

knowledge building of people
—OWe g g Ot peop
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2. TOTO Group’s Commitment to the Environment

TOTO

Products
Services

Creation

Social
Contribution
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Goal fOI‘ FY 20 | 7 TOTO GREEN CHALLENGE

*Provision of main products which can contribute to 50%
reduction of CO2 emissions from household water facilities
(comparison to 1990)

- Global provision of Hydrotects with air purification
functions (Nox removal)

A global Co2 emission effort on production, logistics, sales
and promotion

[Domestic )45% reduction from 1990
[Overseas)2% reduction annually

Promotion of environmental contribution from the viewpoint of
bio diversity.




3. Contributing to the Environment through products and sergjaes

(1) CO2 Emissions from household water facilities

BX2& 184,457 b /5

KHMBEEHRARAAVKNIATAR BEADBENRARABEHE T —S(20094EE)
IREMNDOZBIERFHEEIOTBAMIOSE, [REICES T2#B B8O EREAE(005EHEEE)]
REHDOEBKEZEE, BAEOBEGEKEHOYELTE L
Co2 Emissions from household water facilities = About 5% of total

emissions in Japan

CO2 emissions from household water related facilities make

about 5% of total emission in Japan
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3. Contributing to the Environment through products and seryioas

(2) Water used at household levels and CO2

Hot water supply

O
e LU R
nﬁg w % 2 I"l
L | I || \ @ Water intake and pumping
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o > v, Water treatment

T KT 3 = -4

Water and hot water usages consumes energy = CO2 emissions

1m3 consumption =0. 59kg®D CO2
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3. Contributing to the Environment through products and seryioas

(3) Water used at household levels

In Japan, one person uses 239 litres
of water at home daily. (toilet and
bath consists about half)

x 1 HEEKERBFAXR(2007FE)
RNER(EX. B (2006FE)

Cooking
23%

Bathing uses massive
amount of hot water and
is the largest contiributor
to CO2 emissions (60% of

N household) )

Larger use of water saving and energy saving household equipment
Will decrease energy consumption and contribute to reducing CO2
Emissions

(o]
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‘3. Contributing to the Environment through products and seFdes

(4) CO2 Emissions from water use related household facilities

f N

how use of water facilities would affect CO2 emissions

orecasting CO2 Emissions Water & Energy CO2 emission
When using water related z==| consumption of | water
Household facilities facilities coefficients
T perfngr;aagn% @H-OW th: @penetrati , T
it | X | Samert [X| PP || e
iliti

In order to reduce CO2 Emissions
Corporate Efforts Choice of life styles

Development of superb Raising environmental measures to promote

Suppor!: from authorities

water saving equipment use of water saving
and promoting awareness of users facilities

replacement e.g. no flushing twice e.g. Eco Points

It is possible to reduce CO2 emissions of household

facilities by 25%(which is 1% of total country emission)
(in comparison to 1990) by 2020,
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Introduction of technologies and products contributing to the environfeirg

Hybrld Ecology System
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4. Introduction of technologies and products contributing to the environfeirg

“bathrooms
Pici-stoer

New technology developed emphasizing on quantifying shower water
comfort level . Created larger water drops by aerating the shower water

35% water

reduction oo
Air-in-shower

Water flow: 6. 5L“minute
Larger water
drops including

air bubbles - RITOERN + T —
: e e KRR E(®) 2mm

AHODES 4. 2m/ 1

< IPAY+ T -
S 0 AHORECS) 3. 2mm
- » AFOES 3. dm/ 1

A new shower technology enabling comfortable water flow while

XOWThIREREDSS

air

saving water use
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4 Introductlon of technologles and products contributing to the environfegirg

I | Eco Slngle Water Faucet

Previous Single water faucet levers [ i3’ Eco Single Water Faucet
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It prevents excessive use of hot water and saves energy use
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4. Introduction of technologies and products contributing to the environfegif

|
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% An environmental purification technology and a brand developed by TOTO,

by using photocatalytics. It uses degradation and hydrophilic nature as air
wororecr  PUrifiers and self cleaning effects.
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5. Toward water—conserving lifestyles TOTO

A
Technology that contributes to the Environment /

By disseminating water saving products and other environmental friendly

technology, TOTO will contribute to addressing global environmental
issues.
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5. Toward water—conserving lifestyles TOTO

)

Water flush regulations in the World
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Water flush regulations at 6litre is the

world mainstream: while TOTO aims to
reach 4.8 litre standard

Will standardize 4.8 litre water saving toilet types and spread
both in Japan and globally.
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5. Toward water—conserving lifestyles TOTO

To ‘Carbon Credit’ tize the water saving effect; a first ever

attempt in the world

A proposal on ‘Research on CO2 emission effect by use of water saving facilities in
Dailian, China’ was jointly established by Kitakyushu City, Mitsubishi UFJ Morgan
Stanley, Meiji University and TOTO. The proposal was accepted by Ministry of
Environment

/ NEL EREE G [Bilateral Mechanism]Scheme %78 ~12¢3ﬁ7\
Penetration of Water

saving type housing
Japan facilities China(Dailian)
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measure and review
reduction amount

TOTO GREEN CHALLENGE: Globally expand the concept of ‘CO2

emission by water saving’
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